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PR Asia Brand Guidelines Design System Design Inspiration

DESIGN INSPIRATION

Our visual language is
an extension of the logo.

These guidelines describe the visual and verbal elements that represent PR Asia’s corporate

Identity. This includes the name, logo and other elements such as colours, typefaces and graphics.

Sending a consistent and controlled message of who we are is essential to presenting a strong,

unified image of our company.

These guidelines reflect PR Asia’'s commitment to quality, consistency and style. Each of us is
responsible for protecting the company’s interests by preventing unauthorised or incorrect use of

PR Asia’s brand visual assets.



PR Asia Brand Guidelines

OVERVIEW

Design
System

Our design system is composed of
four core elements: logo, typography,
colour and a design tool kit with

specific shapes, icons and patterns.

2% PR ASIA

Design System Overview
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PR Asia Brand Guidelines

LOGO OVERVIEW

The
Logo

PR Asia’s identity is a persistent

evolution of our brand and services.

The PR Asia logo comprises the lotus
symbol and the brand name. The
logo demonstrates a powerful image
evoking the look and philosophy of
PR Asia’s brand - a leading creative
Asian media group in Melbourne,

Australia.

2% PR ASIA

Logo

Overview

PR ASIA

PR Asia Logo (English Version)

a I 1t

PR Asia Logo (Chinese Version)



PR Asia Brand Guidelines

LOGO

Logo
Lockups

Optical kerning, refined weight,
defined clear space, and all lockups
help to make the logo instantly
recognisable at all sizes and in all

contexts.

Vertical

The vertical lockup option is our
primary and preferred option for
most applications.

Logo

Logo Lockups

Vertical Lockup

PR ASIA

Vertical Lockup
(Reversed)

Vertical Lockup
with Slogan

PR ASIA

MAKE A DIFFERENCE

Vertical Lockup
with Slogan (Reversed)

Vertical Lockup
(Chinese)

= I X1t

Vertical Lockup
(Chinese Reversed)

Vertical Lockup
(Chinese & English)

= I X1t

PR ASIA

Vertical Lockup (Chinese
& English Reversed)




PR Asia Brand Guidelines

LOGO

Logo
Lockups

Horizontal

The horizontal lockup option is our
secondary option and best used

in tight or horizontally oriented
applications such as landscape
oriented business cards, 9x16 vertical

video and presentation slides, etc.

Logo

Logo Lockups

Horizontal Lockup

Horizontal Lockup with Slogan

Horizontal Lockup (Chinese)

Vertical Lockup (Chinese & English)

38 PR ASIA

Horizontal Lockup (Reversed)

PR ASIA

MAKE A DIFFERENCE

Horizontal Lockup with Slogan (Reversed)

= I X1t

Horizontal Lockup (Chinese Reversed)

= I X1t

Vertical Lockup (Chinese & English Reversed)




PR Asia Brand Guidelines

LOGO

Logo
Lockups

Wordmark

The wordmark option is another
option and best used when vertical
and horizontal lockups are not

applicable.

Logo

Logo Lockups

Wordmark

Wordmark with Slogan

Wordmark (Chinese)

Wordmark (Chinese & English)

PR ASIA

Wordmark (Reversed)

PR ASIA

MAKE A DIFFERENCE

Wordmark with Slogan (Chinese Reversed)

= I X1t

Wordmark (Chinese Reversed)

= I X1t

PR ASIA

Wordmark (Chinese & English Reversed)
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PR Asia Brand Guidelines

LOGO

Logo
Lockups

Cameo

The Cameo option is another option
and best used when thereis a
symbol-only occasion and the other
lockups are not applicable, such as
small social media profile photo and

website favicon, etc.

Logo

Logo Lockups

Cameo

Cameo (Reversed)

1



PR Asia Brand Guidelines

LOGO

Logo
Lockups

Monochromatic Lockups

The fill and stroke variations

are alternative options and best
used when the background is
monochromatic and vertical
and horizontal lockups are not

applicable.

Other Lockups

The other lockups are used when all
the other lockups are not applicable.
Please find rest of them in the Brand

Package.

Logo

Logo Lockups

Monochromatic Lockup (Stroke)

PR ASIA

Monochromatic Lockup (Stroke Reversed)

Monochromatic Lockup (Fill)

&
Uy eW
o

PR ASIA

Monochromatic Lockup (Fill Reversed)
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PR Asia Brand Guidelines

LOGO

Colour
Variations

Full-colour
Full-colour logo should only be used
on HEX #333333 background, black

or white backgrounds.

Logo

Colour Variations

Full Colour on White Background

PR ASIA

Full Colour on #333333 Background

PR ASIA

Full Colour on Black Background

13



PR Asia Brand Guidelines

LOGO

Colour
Variations

Monochrome
Monochromatic logos should be

white on dark backgrounds and

#333333 / black on light backgounds.

Black and white logos can be used
on Fashion, Art, Sport, Film,
background.

Do not use #333333 / black logo on

Fashion and Film background.
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Logo Colour Variations
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PR Asia Brand Guidelines

LOGO

Colour
Variations

Gradient
Gradient logos should be stroke

variations and be on white or
#333333 / black backgounds.

Do not use gradient logos on
Fashion, Art, - Film,

background.

Logo Colour Variations

PR

Gradient Logo on White Background

R ASIA

GCradient Logo on #333333 Background

R ASIA

Gradient Logo on Black Background

15



PR Asia Brand Guidelines Logo

Logo
Construction

Our logo represents the process of
creation, from a lotus flower’s budding

to blooming, it is also a metaphor of "The
Tao produced One, One produced Two,
Two produced Three, Three produced All
things", which is known as Taoism in Asian

culture.

Considering our brand essence (creation,
Ingenuity, leadership, collaboration and
cross-border), the logo has been carefully
designed for its creative and professional,
friendly and simple in style, which has
been further enhanced by the use of the

Golden ratio.

Logo Construction

16



PR Asia Brand Guidelines Logo

LOGO

Logo
Construction

In the vertical lockup, the wordmark is
set to the middle of the lotus symbol,
separated from the symbol by a distance
equal to half of the height of the "P", and
from the slogan by a distance equal to
half of the height of the "M" in the slogan.
The left and right spaces around the lotus
are both equal to the width of the "P".

In the horizontal lockup, the group of
wordmark and slogan is set to the right
of the lotus symbol, separated from the
symbol by a distance equal to half of the
width of the "P". The heigh of the lotus's
second layer is equal to the heigh of the

wordmark and slogan.

0?;@;0 PR ASIA

Logo Construction

PR ASIA

MAKE A DIFFERENCE

¥e

PR ASIA

MAKE A DIFFERENCE
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PR Asia Brand Guidelines

Scale

Our logo is designed to scale to
small sizes on print and screen. Two
orientations have been provided

to accommodate for portrait and

landscape oriented applications.

Vertical Smallest Size
o0px tall (20mm).

Horizontal Smallest Size
30px tall (TOMmm).

Logo Scale

Vertical

60px tall (20mm)

60px tall (20mm)

100px tall (33mm)

100px tall (33mm)

Horizontal

30px tall (1I0mMmm)

30px tall (1I0mMmm)

50px tall (Temm)

50px tall (1Temm)

18
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LOGO

Clearspace

Clearspace around the logo is equal
to the height of the “P” for both

horizontal and vertical logo lockups.

5«';@5 PR ASIA

Logo

Clearspace

PR ASIA

MAKE A DIFFERENCE

¥

PR ASIA

MAKE A DIFFERENCE

19



PR Asia Brand Guidelines

LOGO

Partner-
ships

In the horizontal lockup, the separating
line is used to separate the partnership
logo and the wording "INCUBATED BY PR
ASIA". In the vertical lockup, the wording is
set to the bottom of the partnership logo.

%% PR ASIA

Logo Partnerships

Vertical Lockups

LEAVDQEE frasa

INCUBATED BY
PR ASIA

«uw INCUBATED BY
PR ASIA

/A INCUBATED BY
}‘fD'D/' PR ASIA

Horizontal Lockups

LcA\AVQGEE

INCUBATED BY PR ASIA

INCUBATED
BY PR ASIA

q40wW

INCUBATED BY PR ASIA

ADCD

INCUBATED BY PR ASIA
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PR Asia Brand Guidelines

LOGO

Application

The logo placement depends on
the type of communication and
use. Aligning the logo should follow

clearspace and colour rules.

%% PR ASIA

Logo

Application

21



PR Asia Brand Guidelines

LOGO

Things
to Avoid

1. Do not re-create the logo by typing it
with a font.

2. Do not stretch, distort, or manipulate

the logo.

3. Do not add effects like drop shadows or

gradients.
4. Do not change the logo colour.

5. Do not place the logo on a background

that reduces its legibility.

6. Do not outline or create a keyline

around the logo.

2% PR ASIA

Logo

Things to Avoid
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PR Asia Brand Guidelines

LOGO

Sub-brand
Logos

The PR Asia's six sub-brands are PR
Asia Pro, Fashion, Art, Sport, Film and
Comedy. Please see all the sub-brand logo

variations in the Brand Package.

2% PR ASIA

Logo Sub-brand Logos

PR Asia Pro Logos

¥e

PRO

PR ASIA

PR Asia Fashion Logos

FASHION

PR ASIA

e

PRO

& I PR ASIA

= I - B i=)

PR ASIA - FASHION

¥ PRO

PR ASIA

FASHION

PR ASIA

% “IPRO

= I - 87 i=)

PR ASIA - FASHION
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PR Asia Brand Guidelines Logo Sub-brand Logos

LOGO

Sub-brand
Logos

’ ’ ﬁﬁﬂ; ’%"-ZTR

ART jEt e - z 7“ PR ASIA - ART

PRASIA PR ASIA - ART

PR Asia Sport Logos

SP(?RT » ® SPORT DTk 5
jEt b - 171( g PR ASIA - SPORT

PRASIA PR ASIA - SPORT

2% PR ASIA



PR Asia Brand Guidelines

LOGO

Sub-brand
Logos

%% PR ASIA

Logo

PR Asia Film Logos

2
FILM

PR ASIA

PR Asia Comedy Logos

Sub-brand Logos

2

= - 7 41

PR ASIA : FILM

©

FILM

PR ASIA

Y 1 2 2/ 3
a W 577 }Ijl..
PR ASIA - FILM
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Typography

Brand Typefaces
PR Asia Sans Substitutes
PR Asia Chinese Substitutes

Typographic Hierarchy
Things to Avoid
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PR Asia Brand Guidelines Typography Brand Typefaces

TYPOGRAPHY OVERVIEW

B r a n d PR Asia Sans PR Asia Sans Chinese
Typefaces Y N

Our corporate typefaces - PR Asia Sans,

PR Asia Sans Chinese, Montserrat and A B C D E F G jE:E El]z 2 1‘t

Noto Sans CIK are key elements to create
a distinctive and consistent look across all H I J K L M N
our communications. 1 — Z
OPQRST B
PR Asia Sans and PR Asia Sans Chinese, 2 J A —_
used for headlines and sub-headlines, U V W X Y Z 1IIR E/ }JI-! = El]
ﬁ n/ —

are inspired by the petal shapes of lotus
flowers and developed exclusively for PR

Asia.



PR Asia Brand Guidelines

Brand
Typefaces

Montserrat, a geometric typeface with a
modern and clean look, and Noto Sans
CIK SC, an open-source Chinese typeface
with a consistent look with the brand,
are mainly used for paragraphs, short

sentences and smaller supporting text.

Typography

Montserrat

Light
Regular
Italic
Medium
SemiBold
Bold
Black

Aa

Aa

Brand Typefaces

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
0123456789 {[(&)]}*.:.ei?/\T@®O™

o M e tE A+ <=>#<>t+-x00~RO

1 oo

SEEYESH Y% %0

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 {[(&)1}*,.;:ei?Y/ I\ N@o®o™

ot M e— FE+<=>#ESSE+-x00~x°

$EEYEGH Y% Y0

Noto Sans CJK SC

Thin

Light
DemilLight
Regular
Medium
Bold
Black

Aad
Aa

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789 {[(&)]}*,.5;¢i?V/|\ - 1T @®© ™
« » < s e -
_tTF<=>#+ < 2+ — Xoo~= °
SCLEY € § #%%o0

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 {[(&)1}*,.:5¢i?!/|\ - 1@°©™
« » < »” [ ,’,”’ cee [
Tttt <=># < 2 T+ — X0~z °

SEL¥ € § #%%o



PR Asia Brand Guidelines

PR Asia Sans
Substitutes

In specific instances where our brand
typefaces are not available, please opt for

native sans-serif typefaces.

Helvetica or Arial

Widely available system sans-serif.

Roboto

Native to Android devices.

SF Pro

Native to Apple devices.

Typography

Helvetica

Roboto

PR Asia Sans Substitutes

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
0123456789 {[(&)]}",.5;¢i?V/N\-@®O™

66D )

«» e — TRt <=7 <>+t — X0~

SEEY¥E§H% %o

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
0123456789 {[(&)]}*,.:;6i?V/ I\ 9 @®O™

“wner ”

«»o N L s —_TEat<=>Z<>t+-X00~=

n

SCEYESH %%

o

Arial

SF Pro

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789 {[(&)]}*,.;;¢,i?V/[\-@®O™

«nOY L e—— TR H<=>#<2tr—Xo~=°

ER L]

$ ¢ EYESH Y %0

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
0123456789 {[(&)]}*,.:;¢i?!/\ e 1@°O™

«»oM M e TR i=>#<>+1+—x00~z°

rmn

PCL¥€8H % %0
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PR Asia Brand Guidelines Typography PR Asia Chinese Substitutes

P R As i a Microsoft YaHei Hei

ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ

o
C h I n ese abcdefghijklmnopqrstuvwxyz a abcdefghijklmnopqgrstuvwxyz

0123456789 {[(8)]}*,.:5i?l/\T@®© ™ 0123456789 {[(‘&)]}*,.:;g,i?!/l\ - [@®0C ™

' n 1 I n I

«» > “ , . — = =

® K » < > - - — ’
SR ] <= = < 2 £ +-X%X 00~ o ®
t+- = - - ~ =
Su bStItUtes _hte=> £ s 2 4 * $¢ £ YES H%%

$EE£Y € §#% %o

In specific instances where our brand

typefaces are not available, please opt for

native sans-serif typefaces. Apple LiGothic PingFang SC
Microsoft YaHei or Hei
Widely available system sans-serif. ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz abcdefghijklmnopqgrstuvwxyz

a 0123456789 {[(&)1}*,.5;:i?!/1\ - 1@B© ™ 0123456789 {[(&)1}*,.5;61?!/\T@®0© ™
Apple LiGothic or PingFang SC P — «» <> TEET L, T -
Nati . tf-4<=> F =2 +-X o0 o ° Ti-4<=> #F# < = 2 — x 00 ~ =

ative to Apple devices. - SEEY € §#%%o

$¢ £ ¥€8#%%



PR Asia Brand Guidelines

Typographic
Hierarchy

Headline Level 1

Size: 4.5x. Weight: Bold. Tracking: -10pts.
Leading: 120%. Alignment: left, center.

Headline Level 2

Size: 3x. Weight: Bold. Tracking: -10pts.
Leading: 120%. Alignment: left, center.

Subhead

Size: 1.5x. Weight: Semi Bold. Tracking:-10pts.

Leading: 120%. Alignment: left, center.

Body

Size: Ix. Weight: Regular. Tracking: -10pts.
Leading: 140%. Alignment: left, center.

Caption

Size: .5x. Weight: Regular. Tracking: 10pts.
Leading: 140%. Alignment: left, center.

Typography Typographic Hierarchy

Headline Level 1

H1 - 4.5x - PR ASIA PRO

Headline Level 2

H2 - 3x - PR ASIA PRO

Subhead

Subhead - 1.5x - MONTSERRAT BOLD

Body
Body - 1x - MONTSERRAT REGULAR

Caption

Caption - 0.5x - MONTSERRAT LIGHT

31



PR Asia Brand Guidelines

Things
to Avoid

1. Don't use the wrong typeface.

2. Don't apply gradients to type.

3. Don't put pictures or patterns in type.

4. Don't lead too much.

5. Don't lead too little.

6. Don't tightly track type.
7. Don't loosely track type.

8. Don't stretch, skew, or distort text in

any way.

9. Don't apply drop shadows or other
effects.

Typography Things to Avoid

1

MAKE A
DIFFERENCE

4

MAKE A
DIFFERENCE

MAKE A
DIFFERENCE

MAKE A
DIFFERENCE

MAKE A
DIFFERENCE

9

MAKE A
DIFFERENCE
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Colour

Primary Colour System
Secondary Colour System
Colour Groups

Things to Avoid

%% PR ASIA

Colour
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PR Asia Brand Guidelines

COLOUR

Primary
Colour
System

Colour is an instantly recognisable and
iImportant element of PR Asia brand. The
primary colours are three grey colours
representing an idea of nothingness - PR
Asia Grey (PMS COOL GRAY 7 C), PR Asia
Grey 60% (PMS COOL GRAY 7 C (60%))
and PR Asia Grey 40% (PMS COOL GRAY
7 C (40%)). When applied by the primary
colours, the logo could be perceived as

a transparent container for the message
of the brand — “No matter what is given
to us, we create from zero and make a

difference.”

5«7‘@5 PR ASIA

Colour Primary Colour System

PR Asia Grey

R 153
G153
B 153

HEX 999999
PMS COOL GRAY 7 C

PR Asia Grey (40%)

R 230
G 230
B 230

H?2
SO
B 90

HEX E6E6GE6

PMS COOL GRAY 7 C (40%)

Cl12
M9
Y 9
KO

34



PR Asia Brand Guidelines

COLOUR

Secondary
Colour
System

The secondary colours used to highlight
seven sub-brands (pro, fashion, art, sport,
film and comedy) of PR Asia are gold,
red, green, blue, purple and yellow. The
colours are carefully chosen to represent
each sub-brand and are best for all digital

applications.

5«';@5 PR ASIA

Colour

PR Asia Pro

R 182
G 126
B 55

H 32
S 69
B 71

HEX B67E37
PMS 7511 C /8385 C

PR Asia Sport

R15
G 188
B 249

H 196
S 94
B 98

HEX OFB8I1B
PMS 306 C

Secondary Colour System

PR Asia Fashion

R 229
G 40
B 54

H 356
S 83
B 90

HEX E52836
PMS 1788 C

PR Asia Film

R 113
G 88
B 226

H 251
S 61
B 89

HEX 7158E2
PMS 2725 C

PR Asia Art

R 26
G 188
B 156

H 168
S 86
B 74

HEX TABC9OC
PMS 3395 C

PR Asia Comedy

R 244
G 184
B 27

H 43
S 89
B 96

HEX F4B81B
PMS 1235 C

35



PR Asia Brand Guidelines

COLOUR

Colour
Groups

The breadth of PR Asia’s colour palette
offers flexibility and range within our
brand system. Combining colours can
evoke emotion and tone to underscore
our messaging. We recommend using
colour combinations that are
monochromatic in tone and provide a rich
visual contrast when combined

together. When in doubt, refer

to these select groups as our top

recommendations.

242 PR ASIA

Colour

#D4D8FF

Colour Groups

#800012

#43004F

#CI1FD8D #004713

#FEFFB5

#702CO00

#9CFFES8 #00006A

36
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COLOUR

Things
to Avoid

1. Do not use gradients as backgrounds.

2. Do not create new colors.

3. Do not use more than one emphasis

color to highlight a headline.

4. Do not use Comedy to emphasise

words on a white background.

Colour

Things to Avoid

37



PR Asia Brand Guidelines Design Tool Kit

Design Tool Kit

Tool Kit Overview
Shapes

lcons

Patterns

Pattern Application
Things to Avoid
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PR Asia Brand Guidelines Design Tool Kit Overview

Tool Kit

Our design tool kit is composed of
three core elements: shapes, icons

and patterns.

These elements are designed to

be used in conjunction with the

brand logo, colour, typography, and

Imagery. cons
The shapes have been derived from

the lotus flower in the PR Asia logo.

They tie back to the PR Asia brand h '

while allowing for playfulness and u '

creativity. .
_—

Wisssssa

2% PR ASIA

Patterns

39



PR Asia Brand Guidelines

Shapes

The shapes are derived from the
lotus flower in the PR Asia logo and
composed of three elements: petal

shape, circle and quarter circle.

These elements have a fill and stroke

variation in the brand colours.
The shapes are primarily used with

the brand pattern and are also used

to create the brand icons.

2% PR ASIA

Design Tool Kit

Applications

Shapes

J O O

40



PR Asia Brand Guidelines

lcons

The icons are pictograms displayed
on a screen or print layout in order
to help the user navigate through
the content in an easier way. The
icons are a set of small pictures

or symbols serving as a quick,
‘Intuitive” representation of a digital

tool, function or category, etc.

The icons are primarily used with
the brand pattern and are created
using the brand shapes. All icons
should have consistent line weights
and visual style.

%% PR ASIA

Design Tool Kit

Sport

Art

Film

Fashion

Comedy

Ilcons

l o0
N

Wirirs/A

.

+
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PR Asia Brand Guidelines

Patterns

The pattern design elements are
derived from the three brand
shapes. The patterns add a level of
playfulness and creativity while tying
back to the PR Asia brand.

Patterns are used to bring visual
Interest to compositions as graphic
elements. Each pattern is based a
2x2 grid and composed of any four
of the brand shapes. Patterns based
on a 4x4 grid or bigger gird are also
allowed.

242 PR ASIA

Design Tool Kit Patterns

Patterns based on a 2x2 grid

Patterns based on a 4x4 grid

v
e

2¢
o

42



PR Asia Brand Guidelines

Patterns

Patterns can be used as background
elements or repeating backgrounds,
or to divide and organise content.
Patterns can be used full bleed or

masked within.

2% PR ASIA

Design Tool Kit

Patterns

PR ASIA

MAKE A DIFFERENCE

43



PR Asia Brand Guidelines

Pattern
Application

The pattern placement depends on the
type of communication. It should be used
creatively and bring visual interest to
compositions while following minimum

size and accessibility requirements.

Things to Do

1. Use patterns on high contrast
backgrounds.

2. Use patterns to divide content and
create flow.

3. Use pattern in recommended colour
groups.

4. Use patterns as a subtle background.

Design Tool Kit

Pattern Application

YA



PR Asia Brand Guidelines

Things
to Avoid

1. Do not use a pattern on a background

with a clashing colour or any image.

2. Do not use a pattern on a background
of the same colour, that colour will get
lost.

3. Do not create new colours.

4. Do not use gradients as backgrounds.

2% PR ASIA

Design Tool Kit

Things to Avoid

45



PR Asia Brand Guidelines Questions?

Questions?

If you are having trouble with anything in this guide, you are missing
brand elements from the Brand Package, or you are unsure if your

communication best represents the PR Asia Brand, please contact

Cheee design team.

Cheee Creative Studio
Level 2, 818 Whitehorse Road
Box Hill, VIC 3128, Australia

+61 3 9028 7776

info@cheee.com.au

WWwWw.cheee.com.au

%% PR ASIA
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