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Scentof Visual Strategy Creative Direction

By looking outside the category that our brand lives in, we open up to
opportunity and inspiration that we may have missed otherwise.



Dated, Dominant and Emergent
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Dated, Dominant and Emergent

(https://analyzingtrends.com)
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DOMINANT DATED

EMERGENT

Dated, design-free

Typical and expected
"'sustainable" cues"

Contemporary, new
school, fresh - more
colourful

Creative Direction



Scentof Visual Strategy Creative Direction

Our goal

Breaking away from the mould and future- IERIABERFUERFE S E
thinking is where the good stuff is at. BB = HFiiTRIRIE,
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Creative Direction
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Creative direction key words

100% Natural T
Aromatherapy BEBITE
Aesthetics of nature HAEF
Mental and physical health EH B ER
Stress relief RES™

Happiness Z R
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Brand Moodboard

Brand Moodboard

12



Scentof Visual Strategy

Brand Colour

Brand Moodboard
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Earth

Brand Moodboard
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Mountain

Brand Moodboard
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Plants

Brand Moodboard
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Sand and Shell

Brand Moodboard
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Ocean

Brand Moodboard
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Stone

Brand Moodboard
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Wood

Brand Moodboard
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Others from nature
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Brand Typography
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Option 1 - Handwriting & Script

Brand Moodboard
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Farmhouse

Brand Moodboard
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Sinthya

Brand Moodboard
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Option 2 - Classic Serif

Brand Moodboard
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Runalto

Brand Moodboard
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Marigold

Brand Moodboard
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Option 3 - Modern Serif

Brand Moodboard
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Sophillia
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Birds and Home
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Option 4 - Sans Serif

Brand Moodboard

32



Scentof Visual Strategy

Modena

Brand Moodboard
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Bebas Neue

SCENTOF

Brand Moodboard
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Look and Feel

Brand Moodboard
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ELEGANT

PLAYFUL

TRADITIONAL

PESONABLE

FEMININE

COLOURFUL

ECONOMICAL

BOLD

SERIOUS

MODERN

PROFESSIONA

MASCULINE

CONSERVATIVE

UPMARKET

Brand Moodboard
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Kaideen

Acupuncture

Elegant or Bold

M&CO0.

M&Co.
Clothing Company

3M

Manufacturing Company

Brand Moodboard
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Hht

Eight

Corporare Communications Agency

Playful or Serious

Voice of America

International Public Broadcaster

AmericanAirlines

American Airlines

Airline Company

Brand Moodboard
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RENAULT

Automobile Manufacturer

Traditional or Modern

GSK

Healthcare Company

STARBUCKS COFFEE
Coffee Company

Brand Moodboard
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KFC

Fast Food Restaurant

Personable or Professional

Google

Inernet, Computer, Telecom
Company

WELLA

Haircare Company

Brand Moodboard
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Feminine or Masculine

GILBERT COLLECTION PHILIPS Mutual of Omaha

Museum of Decorative Art Electronics Company Financial Services
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N

NBC

Television Broadcasting

Colourful or Conservative

Shell
Oil Industry Company

&

NIKE
Sporting Goods Store

Brand Moodboard
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THE $2 SHOP

Retailer

Economical or Upmarket

MYER

MYER

Department Store

Ladurée

Luxury Bakery and
Sweets Maker House

Brand Moodboard
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Visual Plan

Visual Plan
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Concept 1 - Minimalism

The minimalist appearance uses colors and grid lines to
unify the brand visual system, expressing the core concept
of "the product is greater than packaging" and sustainability.

Features: simple, never outdated, unique visual effects can
be created by using different paper and finishes.

REE NI R, EREHANEES— SRR RS, R 7
SATFEE" MEFEERROESR,

Ha: @5, 530, AEESHKNIZehESRFRIM IR,

Visual Plan
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Visual Plan
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Visual Plan
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Jajibe uelg JI0s No/38 ulRewW Zas||in
noo a| 38 ebesia 8| Jns jueindde us ssuleusd auley
18 s16lop sep noq 8| Jns senob §-¢ Jenbiddy

S371dISNIS XN¥3d 4NOd

1NVAINVH

B LNVSIVdY
IN®INV.LOG
VIOV INNY3S

SOOTHING &
REJUVENATING
BOTANICAL
FACIAL SERUM

FOR SENSITIVE SKIN

Apply 3-5 drops onto fingertips and gently press
into clean face & neck. Use in your skincare routine
once or twice daily. Shake waell before each use.

WILDGRACE.CA
Fabriqué & / Handcraftad in Montreal

Je316e uaig JIos no/3e ugew zesiian
noo 8| 3@ 2Besia 8 Jns Jueindde ua Jeujeuad auey
1@ s3blop sep noq 8| Jns sepnob g-g¢ Jenbiddy

S3SSVHO XNV3d dNOd

LNVAIAYYH

8 LNVSSIOHIV103
INBINVLOS
VIOVd NNY3AS

BRIGHTENING & ORGA
REJUVENATING NIC
BOTANICAL =
FACIAL SERUM

FOR OILY SKIN

Apply 3-5 drops onte fingertips and gently press
into clean face & neck. Use in your skincare routine
once or twice daily. Shake well before each use

WILDGRACE.CA
Fabriqué b { Handcrafted in Montresl
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Visual Plan
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Visual Plan
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Concept 2 - Natural Elements

Using tangible natural elements to express the purely
natural core concept of the brand, such as ingredient plants,
earth, mountains, ocean, stone, clay, wood, etc.

Features: easily perceivable, easy to arouse the resonance
of the target customer group in order to implant the core
concept of the brand.

ERARNBATERREMENARAZOIES, BIAIKIEY.
A, LBk, &EF. AM. L. KE

¥R HTER, SZWEBRFEHFNEL, FEEAREZOER,

Visual Plan
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Visual Plan

52



Scentof Visual Strategy

Visual Plan
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elaboratium

élaboratium

Visual Plan
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Visual Plan
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Concept 3 - Abstract Elements Using abstract patterns to demonstrate personal memories,
journeys, life concepts or different cultures behind the
creation of products.

Features: simple, easily recognised, unforgettable.

ERMREERRIL~mEERRIT AR, &, £EFES
FERXEE

dal
%

¥R @R, 8575, LAZSERS.

Visual Plan
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Visual Plan
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Visual Plan
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Visual Plan
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Visual Plan
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Visual Plan
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Visual Plan
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Scentof Visual Strategy What's Next

What's Next?

CHEEE @ 63



Scentof Visual Strategy What's Next

What's Next - Designh Proposal

Ol 02 03
Logo Brand Colour Collateral
Logo Variation Brand Typography Mockups

Brand Pattern
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Scentof Brand Strategy Questions

Questions?

Cheee Creative Studio
Level 2, 818 Whitehorse Road
Box Hill, VIC 3128, Australia

+61 3 9028 7776

info@cheee.com.au

WwWww.cheee.com.au

CHEEE ® 65



